Raw Benefits

The Magazine.

Raw Business Magazine is brought to you by Raw Business Limited. It is an
extension of our already successful online magazine called Raw Entrepreneur.
This printed version is set to become a unique and valuable publication for
entrepreneurs in start-up business and SMEs UK wide.

The magazine contains key editorial features by successful entrepreneurs including
regular columnists writing on the latest issues from the business world and
members talking about their past, present and future aspirations. Raw Business
Magazine takes an open and honest look at the fight that entrepreneurs face to
reach their success providing inspiration, tips and advice to those facing similar
struggles today.

Our Team.

Editor: Bradley Chapman

Raw Business Limited

Unit 1, Broomfield Business Centre,

Broomsfield Road, Chelmsford, Essex CM1 1SS

Tel: 0845 468 5000 | Fax: 0845 468 5001

Our Readership.

> Currently 6,000 printed editions distributed to subscribers

> Direct email distribution up to 20,000+ inboxes across all UK business sectors
> Target Market: Start-Up business entrepreneurs, SME entrepreneurs

What Raw can do for you.

To attract attention to each issue, we publish exciting editorial features within
every edition including celebrity entrepreneurs such as Doug Richard (Former
Dragon), Duncan Bannatyne (Dragon), Max Clifford (PR Guru), Jamie Halliburton
(Water-Buoy inventor), Imran Hakim (iTeddy millionaire), Levi Roots (Dragon
Slayer with Reggae Reggae Sauce), Rachel EInaugh (former owner of Red Letter
Days, former Dragon’s Den judge and author of “Business Nightmares'). Our rich
and enticing content ensures quality of readership and promotion of YOUR
business!

Combining both the print and online editions, you will

receive:

> Full Creative Design

> Printed and on-line version + previous edition archive facility

> Competitive rates

> Research, profile and diverse distribution to growing readership base

> Content/theme driven advertising approach

> Reader offers and competition incentives

> Unique and high quality route to market

> Optimisation on your article, website click throughs, direct email to your
company

> Targeting your desired market

> Monthly competitions with prize draw included

> Additional options include live on-page video feeds, sound recordings, images
and flash



animation for an interactive experience

Artwork Guidelines

Accepted File Formats.

- Artwork must be supplied as a high resolution (300dpi) PDF at the correct size.
- Other formats are accepted but must be 300dpi and the correct size.

Formats include: .jpeg, .tif, .eps

Ad Sizes & Layout.

All sizes stated are width x height.
1. Full Page A4 with bleed

Printed Size 210mm x 297mm
Bleed Size: 216mm x 303mm
2. Full Page A4 without bleed

Printed Size 190mm x 277mm
3. 1/2 Page

Printed Size 190mm x 134mm 3,
4. 1/4 Page

Printed Size 90mm x 134mm

5. Classified Ad Listing

Printed Size 40mm x 45mm

Ad Design Services.

Placing an advert in Raw Business Magazine can only have a positive effect on
your organisation. We want all of our advertisers to achieve the highest possible
response from their investment, so if you do not have a professional, effective Ad
prepared - talk to your Raw account manager.

For further information and booking please
contact our sales team on 0845 468 5000 or
email Enquiries@rawbusiness.com

Terms & Conditions

Definitions:

The Design Department - Raw Business Limited, ‘RAW Business’ Magazine Design Department.
The Advertiser - Company or persons placing the advertisement.

Advertising Agency/Agent - Company or person instructed to act on behalf of the advertiser
Start Date - Agreed date from which the first advertisement will be placed.

Copy Date - Agreed deadline to supply advertising materials by.

1. These conditions shall apply to all advertisements accepted for publications within the Raw Business Publishing
Limited On-Line and printed Magazine ‘RAW Business’ Any other proposed condition shall be void unless incorporated
clearly in written instruction and specifically accepted by the Design Department.

2. All advertisements are accepted subject to the Design Department’s approval of the copy and to the space being
available.

3. The Design Department reserves the right to omit or suspend an advertisement at any time for good reason, in
which case no claim on the part of an Advertiser for damage or breach of contract shall arise.

4. The Design Department may consider it necessary to modify the space or alter the date or position of insertion or
make any other alteration if such changes are due to an emergency or circumstances beyond the Design Department’s
control.

Every care is taken to avoid mistakes but the Design Department cannot accept liability for any errors due to third



parties, subcontractors or inaccurate copy instructions.

5. The Advertiser warrants that the advertisement does not contravene any Act of Parliament nor is it in any other way
illegal or defamatory or an infringement of any other party’s rights or an infringement of the British code of
Advertising Practice. Country of origin (other than the United Kingdom) of goods advertised must be shown in
advertisements if so required by statute or statutory or other regulations.

6. Advertisement rates are subject to revision at any time and orders are accepted on condition that the price binds
the Design Department only in respect of the next issue to go to press. In the event of a rate increase, the Advertiser
will have the option to cancel the order without surcharge or continue the order at the revised advertisement rates.

7. If an Advertiser cancels the balance of a contract he relinquishes any right to that series discount to which he was
previously entitled and advertisements will be paid for at rate card.

8. Accounts are due for immediate settlement, artwork must be supplied by the advertiser prior to the Copy Date
(such deadlines will provided by the Design Department).

9. Advertisement copy should he supplied by the Advertiser or the Agent in accordance with the information provided
by the Design Department. Charges may be made to the Advertiser or the Agent where extra production or design
work is required. The advertiser will be notified before publication of the magazine.

10. If copy instructions are not received by agreed Copy Date no guarantee can be given that proofs will be supplied
and the Design Department may, in some circumstances, have to insert a house advertisement. No refund will be
given in this circumstance.

11. Advertisers’ property, artwork, etc, are held at Owner’s risk and should be insured by them against loss or damage
from whatever cause. The Design Department reserves the right to destroy all artwork, which has been in his custody
for twelve months from the date of its last appearance.

12. These conditions and all other express terms of the contract shall be governed and construed in accordance with
the Laws of England and the parties hereby submit to the non-exclusive jurisdiction of the English Courts.

13. Pricing --- All prices are subject to change without prior notice. However, we endeavor to regularly update all
publicly available sources of price information to ensure that you have accurate information available to you when you
order. The description and price of advertisements will be confirmed when the order is placed and an invoice will be
duly issued.

14. Dependence on our Products The contents of any of our Products do not constitute advice and should not be relied
on in taking, or refraining from taking any decision or action.

15. Data Protection We may use personal information which we hold about you to provide our products and services to
you, for credit control and marketresearch purposes and to inform you about our products and services, legal
developments and training sessions or events which we believe may be of interest to you. If you do not wish to receive
information from us, please email admin@rawbusiness.com.

You have the right, by written request and on payment of a small fee, to a copy of any personal data (as defined in the
Data Protection Act 1998), which we hold about you. We are registered with ICO -Information Commissioner’s Office
(previously; the Data Protection Agency) Reg: 21091571

16. Refund Policy ---

16.1 The necessary fee shall be made payable to “"Raw Business Publishing Limited” from whom all
transaction invoices will be issued.
You agree to pay for our service:

16.2 If paying, by way of payment from a debit or credit card which either belongs to you or which you are
otherwise authorised to use. We will be entitled to receive payment from the debit or credit card on the same working
day of placing an advert with us.

16.3 You acknowledge and agree that refunds will be given at the discretion of the Design Department
(whether in whole or in part). Once an order has been placed and a subsequent refund request has any studio time
used may be charged to the buyer and such refunds will be given at the discretion of the Design Department (whether
in whole or in part).

16.4 If applying by way of cheque, credit or debit card payable in advance (‘the Advance Payment’). You
acknowledge and agree that in no circumstances will the Advance Payment be refundable by us (whether in whole or
in part).

16.5 It is your responsibility to ensure that we receive prompt payment, as we will not be held responsible for
payment not being received.

16.6 Failure for our artwork department receiving your advert instruction on the set deadline will not be
considered grounds for a refund. Should we receive late artwork we can make no guarantees that we will be able to
include your advert in the agreed edition. We may at the discretion of the management offer you an advert in the next
available edition.

17. Any changes We reserve the right to amend these Terms and Conditions.
18. Governing Law and Jurisdiction Contracts for the supply of Products between us will be concluded in the English

language, shall be construed in accordance with the laws of England and shall be subject to the exclusive jurisdiction
of the English courts.



